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For Immediate Release

Six Senses Launches Travel Consultant and Travel Agency Promotion for its New Private Label GDS Code
Six Senses’ Hub, Bangkok, September 16, 2008: To promote Six Senses Resorts & Spas new private label GDS code GR, the group has launched a grand, worldwide travel consultant and travel agency promotion. The promotion offers the chance to win a host of amazing rewards including complimentary stays at any Six Senses resort when they book under the brand names Soneva, Six Senses Hideaway, Six Senses Latitude and Evason, plus Six Senses Destination Spas.
Celebrate with Six Senses with every GR room reservation confirmed until 30 November 2008 through GDS. Travel Consultants will win a complimentary 2-night stay, including breakfast for two, at any Six Senses resort of your choice for every materialised GR room reservation that completes a minimum 3-night stay by 30 April 2009.  Not to be excluded, Six Senses will graciously reward Travel Agencies a 15% commission for all materialised GR room reservations for stays completed by 30 April 2009.

There are of course some official terms and conditions that apply to this very special promotion. Eligible travel consultants and travel agents can view more detailed information on this exciting promotion, including terms and conditions and booking forms, by visiting http://www.sixsenses.com/GR-Campaign/. To see more information on Six Senses properties, visit www.sixsenses.com, or request more information by visiting http://www.sixsenses.com/GR-Campaign/Presentation-Request.php 
 (ends)

Editor’s Note:
Six Senses is a resort and spa management and development company established in 1995, which manages resorts under the brand names Soneva, Six Senses Hideaway, Six Senses Latitude and Evason, plus Six Senses Spas and Six Senses Destination Spas.

Soneva by Six Senses – Intelligent Luxury.

Soneva is committed to offer luxuries of the highest international standard in an environment that nurtures the indigenous feel in design, architecture and service; fusing nature with guest experiences and creating destinations unto themselves. A Soneva resort has a limited number of accommodations, all offering generous personal space. 

Six Senses Hideaway & Latitude – Redefining Experiences.

Six Senses Hideaway identifies the private pool villa category of the Six Senses brand, where attention to detail and focus on the reality of the destination together with modern architecture provides generous personal space and presents an uncompromised standard of luxury.
Six Senses Latitude usually offers a greater number of accommodations than Six Senses Hideaway, while still maintaining attention to detail and generous proportions. A Six Senses Latitude offers individual style with a unique and diverse design personality, and a strong senses of community.
Six Senses Spas – Balancing Senses.

Six Senses Spa - a key element of all Six Senses properties, offers a wide range of holistic wellness, rejuvenation and beauty treatments administered under the guidance of expert therapists. Six Senses Spas are also hosted by prestigious hotels and resorts in many other locations.
Six Senses Destination Spas – Enriching Life.

Six Senses Destination Spas are dedicated to transforming the lifestyle of their guests through a complete immersion into healthy and mindful living. Personal life-passages are created for each guest, supported by a regime of activities and organic cuisine.
Evason introduces a collection of unique resorts that follow the Six Senses philosophy of uncompromised responsibility to the environment and to the community. Family friendly, these properties also present a strong value focus while offering a vast array of guest services, personal attention and facilities.
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