Executive Announcement
 

Six Senses Appoints Director of Sales Weddings & 
Business Development Manager Weddings 
 
Six Senses Bangkok Hub – October, 2007:
Yoshie Kondo - Director of Sales Weddings & Business Development Manager Weddings. Yoshie Kondo has joined Six Senses Resorts & Spas as the director of sales weddings and business development manager for Six Senses weddings. In addition to driving wedding operations in the Maldives, her responsibilities cover new business development in Six Senses key markets such as Vietnam, Fiji, Spain, Australia and USA. She will liaise closely with Six Senses sales representation in Japan, and report directly to TJ Grundl-Hong, chief sales officer and managing director of business development in the group’s Bangkok Hub.
Kondo-san joins Six Senses from her former role as general manager of the South Pacific Bridal Division of Bridal Cube INC., where she was responsible for the research and development of new overseas chapels and the general sales and operations of the business.
Previously, as team leader of wedding purchasing and planning for the national planning and package tour department of JTB Australia in Sydney, Kondo-san was responsible for wedding purchasing and package tour planning over a period of four years. Prior to this, she also had tenures with JTB New Zealand in Fiji and JTB in Australia, holding various sales positions. Educated in Japan, Kondo-san’s professional sales background also included roles in her native Japan with NTT Data Communications.
Kondo-san is based in Tokyo. Her e-mail contact is yoshie@sixsenses.com
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Editor’s Note:
 Six Senses is a Resort and Spa Management and Development Company established in 1995, which manages resorts under the brand names Soneva, Evason and Six Senses Spas.

Soneva – Intelligent Luxury.

Soneva is committed to offer luxuries of the highest international standard in an environment that nurtures the indigenous feel in design, architecture and service; fusing nature with guest experiences and creating destinations unto themselves. A Soneva resort has a limited number of accommodations, all offering generous personal space. 

Evason – Redefining Experiences.

Evason Hideaway identifies the boutique category of the Evason brand, where attention to detail and focus on the reality of the destination together with modern architecture and private pool villas, which provide generous personal space and present an uncompromised standard of luxury.
Evason Latitude introduces a collection of resorts, usually with a greater number of accommodations than Evason Hideaway, while still maintaining attention to detail and generous proportions. An Evason Latitude offers individual style with a unique and diverse design personality.
Six Senses Spa - a key element of all Six Senses properties, offer a wide range of holistic wellness, rejuvenation and beauty treatments for ‘Balancing Senses’ administered under the guidance of expert therapists. Six Senses Spas are also hosted by prestigious hotels and resorts in many other locations.
Six Senses Destination Spas are dedicated to transforming the lifestyle of their guests through a complete immersion into healthy and mindful living, supporting the theme – Enriching Life.
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